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Amy Bender, FCC Wireline Competition Bureau

Lisa Colosimo, Ohio Public Utilities Commission

Bev DeMello, Florida Public Service Commission

Greg Fogleman, Florida Public Service Commission

Vicki Helfrich, Mississippi Public Utilities Staff

Karol Krohn, Indiana Office of the Utility Consumer Council
Sharon Lee, FCC Enforcement Bureau

Patrice O’Connor, New York Public Service Commission
Lauren Patrich, FCC Consumer Governmental Affairs Bureau
Dee Porter, Oklahoma Corporation Commission

John Ridgway, lowa Utilities Board

Jennifer Salhus, FCC Wireless Telecommunications Bureau
Cindi Schieber, FCC Wireless Telecommunications Bureau
Sandra Sloane, New York Public Service Commission

Robert Somers, FCC Consumer and Governmental Affairs Bureau
Dana Walton-Bradford, FCC Wireline Competition Bureau



The Public Notice: Issued
January 10, 2006

¢ Success of Previous Outreach

¢ Measuring the Success of Outreach
¢ Currently Available Information

¢ Existence of Joint Outreach

¢ Effect of the 2005 Hurricanes

+ Challenges and Obstacles

¢ Overall Recommendations
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ﬁo Landline Companies

K Wireless Companies

0 State PUCs
¢+ Consumer Advocates

“\o Social-Service Agencies
¢ Consumers
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¢ One-on-One Outreach iIs Critical
¢ One Size Does Not Fit All
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¢ The Message Has Not Reached Some
Constituencies
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Consistent Themes (Cont.)

¢ Broadcast Media Campaigns Can Be
Effective

¢ Partnerships Between Government,
Carriers, and Community
Organizations Have Been Very
Effective in All Parts of the Country

¢ Outreach on Tribal Lands Has
Particular Challenges



- Consistent Themes (Cont.)

¢ Automatic Enrollment Can Be Highly
Effective

o Automatic Enrollment will not reach all
eligible consumers

R Standardizing the Enrollment Process
< and Application Form Would Reduce
Confusion
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Ilndiana
Utility: Reguiaten/ Commission
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About the TURC

INDIANA UTILITY REGULATORY COMMISSION

Hot Tophcs N -
——  VIDEO FRANCHISE AUTHORITY IN INDIANA! Electronic Filing System
et Visit Qur Mew Videa Section
|
it I 2006 Electric Summer Capacity Forum
Utilities Indiana’s major electric generating utilities make

presentations concerning Summer Capacity
Consurmer Assistance preparedness in 2006.
Siee Details

b Lifeline/LinkUp

A Telephone Assistance Program called Lifeline/Link-up
Related Links can provide discounted basic telephone services to
qualifying residents.
Wigw gur LifelineUnkUip page

Regulatory Actions

Industry [ssues

I How the IURC Serves You
The Commission’s mission is to assure that utilities
:,";':" Utility Regqulatary and others use adequate planning and resources
e for the provision of safe and reliable utility
S e center services at reasonable cost. CLICK HERE TO ENTER

Sl T Wiew Coenenission Mission Statement Electronic Filing System

Indianapolis [ndiana 46304

NN7-EX2-2700 office I Consumer Assistance with Utility Services

FI7-2IT-6T58 facaimite The IURC Consumer Affairs Division mediates
& investigates dispubes between customers and

the public utilities under the Commission's jurisdiction.

= File & Complaing
= ‘iew Utility Rate & Charges
» Consumer Frequently Asked Questions

WeEBSRE QUETER OF COmTEET



Ilndiana
Office: off Utility, Consumer Ceunselor
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Utility Consumer Counselor

The Advocote for Indiona's Utility Consumers




USAC

United Senvice: Administrative: Conpany.
RtR://WMWW. USEE. Brg/aneut/usac)
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USAC Overview

The Universal Service Administrative Company (USAC) is an independent, not-for-profit corporation designated as the administrator
of the federal Universal Service Fund by the Federal Cormmunications Commission (FCC). USAC administers Universal Service Fund
{U5F) programs for high cost companies serving rural areas, low-income consumers, rural health care providers, and schoels and
libraries, The Universal Service Fund helps provide communities across the country with afferdable telecommunications services.

The Universal Service Fund is ene fund with four programs, The four programs are:

High Cost - This support ensures thal consumers in all regions of the nation have accessto and pay rates for
telecommunicabions services that are reasonably comparable to those in urban areas.

Low Income - This support, commonly known ag Lifeline and Link Up, provides discounts that make basic, local telephone
service affordable for more than 7 million low-income consumers.

Rural Health Care - This support provides reduced rates to rural health care providers for telecommunications and Internat
services so they pay no more than their urban counterparts for the same or similar telecommunications services.

Schools & Librari This support, commonly referred to as E-rate support, provides affordable telecommunications and
Internet access services to connect schools and libraries to the Internet. This support goes to service providers that provide
discounts an eligible sarvices to eligible schools, school districts, libraries, and consorta of these entibas.

High Cost and Low Income support is managed by the High Cost and Low Income Division (HCLID). Rural Health Care support is
managed by the Rural Health Care Division (RHCD), Schools and Libraries support iz managed by the Schools and Libraries Division
(SLD). USAC has a diverse 19-member Board of Directors comprised of representatives of universal service stakehclders.
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¢ Encourage public/private partnerships
within each state
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¢ Initiate a National Lifeline Awareness
Week



Pessible Next Steps to) lnmprove
Outreach on Lifeline and Link=-Up
(Cont.)

¢ Expand the information available to
consumers when they call the FCC

¢ Initiate regular communication
among federal government agencies

¢ Further upgrades to Web resources
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% and/or print media
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“0 Create Model Bill Inserts for Non-
Telephone Utilities

\¢

NVASN

X N T SN
SSOARY \\‘\‘\“‘:"0"




More Specific Strategies
Invelving Actien by ETC

Ask ETCs to partner with PUCs, Social Service
Agencies, Consumers Advocates, and Community-
Based Organizations

Ask ETCs continually and routinely to update their
iInformation on USAC’s Web site
[www. lifelinesupport.org]

Ask ETCs to include information about Lifeline and

Link-Up on all disconnection notices and payment plan
confirmation letters

Ask ETCs to identify tribal liaisons and to designate

specific company employees to establish and maintain
regular contact with the tribal liaisons



\Where DoWe Go From Here?

*The Working Group will prioritize among
these next steps and begin implementing
action items to improve outreach and
awareness for Lifeline and Link-UP

*The Working Group Is just that...
a “working” group... which will continue to
“work” toward Its mission...

Lifeline Across America
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~ infol nal 0N, Please contact:

Lauren Patrich, FCC, at
lauren.patrich@fcc.gov
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Bev DeMello, Florida PSC, at
bdemello@psc.state.fl.us

Karol Krohn, Indiana Office of the Utility
Consumer Council, at kkrohn@oucc.IN.gov

\]
\
<

John Ridgway, lowa Utilities Board, at
john.ridgway@iub.state.ia.us

v‘ N ‘ < ““—“v'vv -



	Lifeline Across America 
	Lifeline �	Across 			America 
	The Working Group� September 28, 2005 
	The Public Notice Issued �January 10, 2006 
	Comments Received From a Variety of Sources 
	FCC/NARUC/�NASUCA �Launched� �Lifeline Across America �www.lifeline.gov� �February 7, 2006 �
	Consistent Themes 
	Consistent Themes (Cont.) 
	Consistent Themes (Cont.)
	Consistent Themes (Cont.)
	ILEC �Web site� �Tele-Media Solutions�http://www.tele-mediasolutions.�coop/aboutus.html
	Florida ��Public Service�Commission�http://www.psc.state.fl.us/
	Indiana �Utility Regulatory Commission�http://www.in.gov/iurc/�
	Indiana�Office of Utility Consumer Counselor�http://www.in.gov/oucc/
	USAC�United Service Administrative Company�http://www.usac.org/about/usac/
	Possible Next Steps to �Improve Outreach on�Lifeline and Link-Up 
	Possible Next Steps to Improve Outreach on Lifeline and Link-Up (Cont.) 
	Possible Next Steps to Improve Outreach on Lifeline and Link-Up (Cont.) 
	More Specific Strategies �Involving Action by ETC 
	Where Do We Go From Here?
	If you would like more information, please contact:

