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The Public Notice Issued The Public Notice Issued 
January 10, 2006January 10, 2006

Success of Previous OutreachSuccess of Previous Outreach
Measuring the Success of OutreachMeasuring the Success of Outreach
Currently Available InformationCurrently Available Information
Existence of Joint OutreachExistence of Joint Outreach
Effect of the 2005 HurricanesEffect of the 2005 Hurricanes
Challenges and ObstaclesChallenges and Obstacles
Overall RecommendationsOverall Recommendations



Comments Received From a Comments Received From a 
Variety of SourcesVariety of Sources

Landline CompaniesLandline Companies
Wireless CompaniesWireless Companies
State State PUCsPUCs
Consumer AdvocatesConsumer Advocates
SocialSocial--Service AgenciesService Agencies
ConsumersConsumers



FCC/NARUC/FCC/NARUC/
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Lifeline Across Lifeline Across 
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Consistent ThemesConsistent Themes

OneOne--onon--One Outreach is CriticalOne Outreach is Critical

One Size Does Not Fit AllOne Size Does Not Fit All

The Message Has Not Reached Some The Message Has Not Reached Some 
ConstituenciesConstituencies



Consistent Themes (Cont.)Consistent Themes (Cont.)

Broadcast Media Campaigns Can Be Broadcast Media Campaigns Can Be 
EffectiveEffective

Partnerships Between Government, Partnerships Between Government, 
Carriers, and Community Carriers, and Community 
Organizations Have Been Very Organizations Have Been Very 
Effective in All Parts of the CountryEffective in All Parts of the Country

Outreach on Tribal Lands Has Outreach on Tribal Lands Has 
Particular ChallengesParticular Challenges



Consistent Themes (Cont.)Consistent Themes (Cont.)

Automatic Enrollment Can Be Highly Automatic Enrollment Can Be Highly 
Effective Effective 

•• Automatic Enrollment will not reach all Automatic Enrollment will not reach all 
eligible consumerseligible consumers

Standardizing the Enrollment Process Standardizing the Enrollment Process 
and Application Form Would Reduce and Application Form Would Reduce 
ConfusionConfusion



Consistent Themes (Cont.)Consistent Themes (Cont.)

Web Resources Are Most Useful to Web Resources Are Most Useful to 
Educate Those Who Do the OutreachEducate Those Who Do the Outreach



ILEC ILEC 
Web siteWeb site

TeleTele--Media Media 
SolutionsSolutions

http://www.telehttp://www.tele--mediasolutions.mediasolutions.
coop/aboutus.htmlcoop/aboutus.html



Florida Florida 

Public ServicePublic Service
CommissionCommission

http://http://www.psc.state.fl.uswww.psc.state.fl.us//



Indiana Indiana 
Utility Regulatory CommissionUtility Regulatory Commission

http://http://www.in.gov/iurcwww.in.gov/iurc//



IndianaIndiana
Office of Utility Consumer CounselorOffice of Utility Consumer Counselor

http://http://www.in.gov/ouccwww.in.gov/oucc//



USACUSAC
United Service Administrative CompanyUnited Service Administrative Company

http://http://www.usac.org/about/usacwww.usac.org/about/usac//



Possible Next Steps to Possible Next Steps to 
Improve Outreach onImprove Outreach on
Lifeline and LinkLifeline and Link--UpUp

Encourage public/private partnerships Encourage public/private partnerships 
within each statewithin each state

Initiate a National Lifeline Awareness Initiate a National Lifeline Awareness 
WeekWeek



Possible Next Steps to Improve Possible Next Steps to Improve 
Outreach on Lifeline and LinkOutreach on Lifeline and Link--Up Up 

(Cont.)(Cont.)

Expand the information available to Expand the information available to 
consumers when they call the FCCconsumers when they call the FCC

Initiate regular communication Initiate regular communication 
among federal government agenciesamong federal government agencies

Further upgrades to Web resourcesFurther upgrades to Web resources



Possible Next Steps to Improve Possible Next Steps to Improve 
Outreach on Lifeline and LinkOutreach on Lifeline and Link--Up Up 

(Cont.)(Cont.)

Explore the feasibility of greater, Explore the feasibility of greater, 
perhaps nationwide, broadcast perhaps nationwide, broadcast 
and/or print mediaand/or print media

Create Model Bill Inserts for NonCreate Model Bill Inserts for Non--
Telephone UtilitiesTelephone Utilities



More Specific Strategies More Specific Strategies 
Involving Action by ETCInvolving Action by ETC

Ask ETCs to partner with Ask ETCs to partner with PUCsPUCs, Social Service , Social Service 
Agencies, Consumers Advocates, and CommunityAgencies, Consumers Advocates, and Community--
Based OrganizationsBased Organizations

Ask ETCs continually and routinely to update their Ask ETCs continually and routinely to update their 
information on information on USAC’sUSAC’s Web site Web site 
[[www.lifelinesupport.orgwww.lifelinesupport.org]]

Ask ETCs to include information about Lifeline and Ask ETCs to include information about Lifeline and 
LinkLink--Up on all disconnection notices and payment plan Up on all disconnection notices and payment plan 
confirmation lettersconfirmation letters

Ask ETCs to identify tribal liaisons and to designate Ask ETCs to identify tribal liaisons and to designate 
specific company employees to establish and maintain specific company employees to establish and maintain 
regular contact with the tribal liaisonsregular contact with the tribal liaisons



Where Do We Go From Here?Where Do We Go From Here?

*The Working Group will prioritize among*The Working Group will prioritize among
these next steps and begin implementingthese next steps and begin implementing
action items to improve outreach andaction items to improve outreach and
awareness for Lifeline and Linkawareness for Lifeline and Link--UPUP

*The Working Group is just that... *The Working Group is just that... 
a “working” group… which will continue toa “working” group… which will continue to
“work” toward its mission…“work” toward its mission…

Lifeline Across AmericaLifeline Across America



If you would like more If you would like more 
information, please contact:information, please contact:

Lauren Patrich, FCC, at Lauren Patrich, FCC, at 
lauren.patrich@fcc.govlauren.patrich@fcc.gov

Bev DeMello, Florida PSC, at Bev DeMello, Florida PSC, at 
bdemello@psc.state.fl.usbdemello@psc.state.fl.us

Karol Krohn, Indiana Office of the Utility Karol Krohn, Indiana Office of the Utility 
Consumer Council, at Consumer Council, at kkrohn@oucc.IN.govkkrohn@oucc.IN.gov

John Ridgway, Iowa Utilities Board, at John Ridgway, Iowa Utilities Board, at 
john.ridgway@iub.state.ia.usjohn.ridgway@iub.state.ia.us
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