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Value of Water: Why?
-

e Goal: For customers to appreciate...

— What it takes to deliver safe, reliable water
service from source to tap

e Expertise

e Commitment to water quality
e Investment in infrastructure
e Customer service

e Demonstrate that those services are provided at an
exceptional value



Key Messages
o]

Water is essential to life.

Water is an exceptional value.

Water costs less than a penny a gallon.
For that penny, customers are receiving:

water that meets or exceeds all drinking water standards
reliable water service around the clock.

highly-trained professionals and certified operators
sound infrastructure investments

a commitment to customer service



Key Audiences
-

Customers

Elected officials
Members

Media

Special interest groups
Regulators



Proposed Tactics: May Launch
-

e Customers and general public
- Radio spots
— Outdoor advertising
- Bill insert
- Newspaper advertising
- Website

e Elected Officials — state and local
- PowerPoint presentation
— Informational brochure



Proposed Tactics: May Launch
-

e Members
— All campaign materials
- Templates (Bill insert, ads, news release, presentation)

e Media
— Advertising
- News Release(s)
— Op/Ed Article
e Regulators
- Above materials



Tag lines
-

e The best things In life are free.
Water’s just a penny more.
- The clear choice.
— Trust in every drop.
— Invested in our communities.



Communications Materials
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Communications Materials

NEW YORK CHAPTER

Tap water. Trust in every drop.




Questions



